
Meeting women where they 
are: Using social media to 

reduce Black women’s 
exposures to toxic chemicals 

in consumer products



Silent Spring Institute Resilient Sisterhood Project

Silent Spring Institute is a leading 
scientific research organization 

dedicated to understanding the links 
between environmental chemicals and 

women’s health. 

RSP is a non-profit organization 
raising awareness and empowering 
women and young adults of African 
descent affected by diseases of the 

reproductive system. 



Why study products used by Black women?

–suffer more from hormone-related health 
problems including fibroids, infertility, pre-
term birth, early puberty, and increasing 
rates of breast and endometrial cancers
–have higher levels of many personal care 
product chemicals in their bodies
–use more/different personal care 
products than other women

Black women

Helm, J. S., et at. (2018). Environmental Research, 165, 448-458.



Environmental injustice of beauty

Adapted from Zota & Shamasunder. Beauty products, environmental chemicals, health disparities. Am. J. Obstet. Gynecol. 2017.
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First study to test 
hair products 
used by black 
women

• Found 45 of 66 targeted 
chemicals

• Multiple endocrine disrupting 
chemicals (EDCs) per 
product (4-30)

• Some concentrations higher 
compared to other products

• Found seven chemicals 
regulated in CA or banned in 
EU cosmetics 

• The highest levels of five 
were found in hair relaxers 
marketed to children

Helm, J. S., et al. (2018). Environmental Research, 165, 448-458.



First Year of Project

1. 2. 3.
• Recruited 25 women 

to join the 
conversation

• Held five virtual 
workshops

• Discussed product 
use and 
considerations when 
selecting personal 
care products

• Participants logged 
their product use 
over three days 
using a smartphone 
app

• App users entered 
information about 
their products and 
frequency of use

• We inventoried 
products logged

• Held two follow-up 
workshops

• Shared summaries 
of the discussions 
and app-inventoried 
products

• Discussed 
recommendations to 
limit exposures to 
harmful chemicals in 
consumer products

About the Product Options in Women-Engaged Research 
(P.O.W.E.R.) Project
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Pitched over 
30 creators to 

be a part of the 
POWER team 

Second Year of the 
Project

Identified 50 
social media 

content 
creators across 
multiple niches

Onboarded a 
team of 10 social 
media influencers
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Create and post 1-2 content 
pieces for social media

Influencer Deliverables

Report post analytics and 
audience feedback

Share a survey with their 
audience

Attend interactive and 
informational workshop
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Increased their concern about 

how chemicals in products may 

affect their health

74%
Previously heard about 

chemicals in products affecting 

health

83%
May start avoiding chemicals of 

health concern in the products 

that they purchase

43%

Audience feedback

Thanks, [...] for this Call to 
Action! [...] This beautiful 

reminder recharges us to take 
ownership.

So true and very personal for me 
since I have also had similar 

struggles! Thanks for sharing and 
working towards educating more 
black women about how we can 
take more informed care of our 

bodies. 🙌❤

I really love this! I’m really 
critical about what I put in and 
put on my body but I still have 

so much to learn about the 
different chemicals that go into 

these everyday products..

Based on 146 survey participants 

From LinkedIn and Instagram viewer comments
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We are deeply grateful to the
Toxic Use Reduction Institute (TURI) 
for their moral and financial support.

www.turi.org

www.silentspring.org
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